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Fewer Deals?
There were very few big 

M&A deals in fashion last 

year and experts say  

the outlook for 2026 

remains about the same. 
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Hopping Along
Target has teamed 

with Roller Rabbit on a 

250-piece women's,  

men's and kids' collection 

aimed at Gen Z shoppers. 
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‘Making Progress’
Saks Global executives said 

with financing in place  

they are seeing key vendors 

resume shipments of  

spring collections. 
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“A shared wardrobe” is how Maria Grazia Chiuri summed up her debut show Wednesday as  
chief creative officer at Fendi, where she also declared as her new motto: "Less I, more us." Here, her trim tailoring for  

him and her in black, the main color of her collection. For more on Milan Fashion Week, see pages 8 to 12.
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