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Spring in my Step

IR CHIC

The way that my generation took and shared
images was changing and that really intrigued
me as a designer. | was thinking about what
might capture people’s attention through an
image - what would make my product more
“Instagrammable” than the next designer shoe?

This was what inspired my speech-bubble bag;
| could imagine our customers taking them

on a night out as a prop for a great selfie. The
statement bags gave the brand a character
with tongue-in-cheek sassy phrases that would
resonate with like-minded followers.

We had some great moments with these bags,
such as Cara Delevingne posing semi-nude for
LOVE magazine, styled by Katie Grand, holding
just the Touch my Clutch bag to spare her
modesty, and Fergie wearing the Say My Name
bag to her baby shower, as a tease for what she
might name her new arrival.






A Flamp
Flawfingoes

So, my favourite animal has to be my
sassy, leggy babe of a being - the fabulous
flamingo.

There isn’t a huge amount of choice when
it comes to pink participants of the animal
kingdom, apart from the humble pig, but
let’s not get me started again on ham pink.

| like to find out the collective noun of an
animal or insect as | think it says a lot about
their nature. Some of my favourites are

“a rhumba of rattlesnakes,” “a smack of
jellyfish,” and “a loveliness of ladybirds.”

The collective noun for a group of flamingos
is a “flamboyance,” which is perfectly apt.

Flamingoes
are sexy.

In fact when | first started drawing shoes
for my line in 2012, | would often draw
them on flamingo legs. From there they
began to influence my designs and | often
incorporated them into the collections in
some capacity.

| would say that the butterfly is our emblem,
but the flamingo is our mascot. The butterfly
is graceful, beautiful, delicate, and free -
she puts the spring in our step - but it is the
flamingo who represents everything that is
feisty and fun about the brand and brings
the confidence to strut.

She’s the hype woman, the bubbly friend
with the happy, mischievous energy.

When Porter magazine — Net-a-Porter’s
global, glossy fashion magazine - launched
in February 2014, they offered us an ad page
for free. It was an opportunity we didn’t want
to miss but we only had a few days to turn
around the ad. We had this habit back then
of saying “yes” fo pretty much everything
and then worrying about how we would
make it happen later. | did what | usually do;
revert to drawing everything, including the
flamingo boards that we used for the set.
We couldn’t afford fo have a model’s face

in the campaign, so | turned the top half of
the model’s body into a flamingo and just
focussed on the legs in different flamingo-
esque positions.
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